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Legend: data type applicable to DAYPARTS/CHANNELS/TOTAL TV M PROGRAMS/CHANNELS/TOTAL TV SPOTS

Ratings
Q G Rating Absolute 1
o e Rating % 2
00 TRP Absolute 3
00 TRP % 4
Q ° Share of Audience % 5
Q e Share to Selected % 6

OO O Profie % 7
© @ © Pprofile Index 8

Reach

Q G e Unduplicated Reach 9
o 0 e Unduplicated Reach % 10
Q o Average Daily Reach 1
Q ° Average Daily Reach % 12
o Q Average Weekly Reach 13
Q ° Average Weekly Reach 14
O @ © Cume Reach (RF) 15
© @ © cCumeReach (RF) % 16

o G e Incremental Reach 17

© @ © Incremental Reach % 18

O Q@O ReachN+ 19
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Qoe Reach N+ %

Qee Reach N
Qee Reach N %

006

Time
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00
00
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00

006
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Spots
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Frequency

TSV Viewers (Daily)

TSV Universe (Daily)

TSV Viewers (Weekly)

TSV Universe (Weekly)
Completion Rate

Total Duration

Average Duration

Average Daily TRP %
Average Daily TRP Absolute
Average Weekly TRP %

Average Weekly TRP Absolute

GRP Absolute
GRP %

OTS

Number of Spots
Cume Spots

Cost
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Cost Per Thousand
Spot Cost Per Rating %
Planned Duration

Weighted Rating Absolute

Weighted Rating %
Weighted Spot Cost

Weighted Cost Per Thousand

O 000 00 0O

Weighted Spot Cost Per Rating %

Peak

Q ° Peak Rating Absolute

o ° Floor Rating Absolute

Q o Peak Rating %

o 0 Floor Rating %

Q o Peak Minute
00 Floor Minute

Lead In / Lead Out

00 Lead In
00 Lead Out

Q ° Lead In %
o o Lead Out %

Qualifying Lead In
00

Q o Qualifying Lead Out

Loyalty
Q o Loyalty %
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Program Info/Competition Info

o Program Name

0 Episode Count

G Event Count

G Program Count

o Channel List

@ Doy

@  Total Minutes

o Minutes Per Event

O Episode List

(P ) Program Start Date

G Program End Date
Duplication
o o Duplication Cume Reach
Q o Duplication Cume Reach %
00 Exclusive Cume Reach
Q ° Exclusive Cume Reach %
Ebb and Flow
e 0 Gain
Q o Loss
Q ° Net
Q ° Main Contributor
Q ° Main Beneficiary
Q o Program Name
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Other

000
060
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Universe

Sample Size

No. of Active Days
First Active Day

Last Active Day
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Rating Absolute

Average Minute Rating
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Rating %

Audience Rating Point (as % of Universe)
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TRP Absolute
Cumulated Rating Absolute
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TRP %
Cumulated Rating %
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Share of Audience %
Share (as % of People Using Television)
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Share to Selected %
Share (as % of the Selected Channels)
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Profile %

Adhesion, Profile of Rating Absolute to Base Demographic
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Profile Index
Affinity, Profile Index of Rating % to Base Demographic
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Unduplicated Reach

Reach of Program, Spot, Time Band or Channel
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Unduplicated Reach %

Reach of Program, Spot, Time Band or Channel (as % of Universe)
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Average Daily Reach
Average Daily Reach
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Average Daily Reach %
Average Daily Reach%
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Average Weekly Reach
Average Weekly Reach
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Average Weekly Reach %
Average Weekly Reach %
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Cume Reach .RF

Cumulated Reach of Program, Spot, Time Band or Channel
(Coverage)
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Cume Reach % .RF

Cumulated Reach of Program, Spot, Time Band or Channel
(Coverage) (as % of Universe)
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Incremental Reach

Differential Cumulated Reach
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Incremental Reach %
Differential Cumulated Reach (As % of Universe)
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Reach N+
Reach at Frequency N or higher
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Reach N+ %
Reach at Frequency N or higher (as % of Universe)
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Reach N

Reach at Exact Frequency N
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Reach N %

Reach at Exact Frequency N (as % of Universe)
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Frequency
Average Viewing Frequency
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TSV Viewers (Daily)
Average Daily Time Spent (per Viewer)
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TSV Universe (Daily)

Average Daily Time Viewed (per Viewer)
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TSV Viewers (Weekly)
Average Weekly Time Spent (per Viewer)
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TSV Universe (Weekly)

Average Weekly Time Viewed (per Viewer)
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Completion Rate

Average Daily Time Spent (per Viewer, as % of Time Length)
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Total Duration
Cumulated Length of Event
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Average Duration
Average Length of Event
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Average Daily TRP %
Average of the daily TRP % in the period
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Average Daily TRP Absolute
Average of the daily TRP Absolute in the period

saxaall il e <ol gl ol e 3 el i el ) s ol el Jull Cayiuail) A & sanal dga sl A siall Aol

e i

Adalaal)
> nep TRP Absolute ,,
P

r

N esd Cuiaill ¢ gaaal dau gidll 40l =TRP Absolute
dﬂ;ﬂ\ﬁ)ﬁﬁ =P
Jilaill 558 8 LY axe = |P

<«'* Nielsen 32 @l & siea palds (5 The Nielsen Company (US)s LLC2022 © il (3 séa



Average Weekly TRP %
Average of the weekly TRP % in the period
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Average Weekly TRP Absolute
Average of the weekly TRP Absolute in the period
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GRP Absolute
Gross Rating of Spot
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GRP %

Gross Rating of Spot (as % of Universe)
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OTS
Opportunity to See
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Number of Spots
Number of Spots
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Cume Spot

Cume Number of Spots
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Cost
Price Paid for Spot
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Cost Per Thousand .CPM.

Average Cost per GRP Absolute (in 000)
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Spot Cost Per Rating %
Average Cost per GRP %
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Planned Duration
Formatted (Official) Spot Length
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Weighted Rating Absolute
Equivalent GRP Absolute (of 30" Spots)
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Weighted Rating %
Equivalent GRP % (of 30" Spots)
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Weighted Spot Cost
Equivalent Cost (of 30" Spots)
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Weighted Spot Cost Per Thousand
Equivalent Cost (of 30" Spots) per GRP Absolute
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Weighted Spot Cost per Rating %
Equivalent Cost (of 30" Spots) per Point of GRP %
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Peak Rating Absolute

Highest Rating Absolute in Program, Time Band or Channel
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Floor Rating Absolute
Lowest Rating Absolute in Program, Time Band or Channel
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Peak Rating %

Highest Rating % in Program, Time Band or Channel
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Floor Rating %

Lowest Rating % in Program, Time Band or Channel
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Peak Minute

Minute of Highest Rating Absolute in Program, Time Band or
(Channel (as Clock Time
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Floor Minute

Minute of Lowest Rating Absolute in Program, Time Band or
Channel (as Clock Time)
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Lead In
Lead In Audience
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Lead Out
Lead Out Audience
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Lead In %

Lead In Audience Ratio
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Lead Out %

Lead Out Audience Ratio
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Qualifying Lead In
Qualifying Lead In Audience

o JAaY) Jsh et oy Al 4aiiS die | haee ¢t 3 Gl 5l byl o2y 8 38 (e 13aae 1 5lie | g2l cpdll (alasY) axe
.Options b & clludl g ¢ & Cpaaill 35aa 5 Jaalil) <8 5 Canliall i )

e 5

PAREA|]

Z W,

neg)

[GITEN

) sl Agsa 30 e e 311 GUaill ol el Ay 3 (AN () samliy ) alas = Q

diaill o5 2 awliadl 055 =Wn

<«'* Nielsen 59 w8l & siea palds (5 The Nielsen Company (US)s LLC2022 © il (3 séa



Qualifying Lead Out
Qualifying Lead Out Audience
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Loyalty %
Viewing Loyalty
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Program Name

Primary Name of Broadcast Program

umé!&ﬁjd&cn\yd;;;“h&&ﬂ\&kpji Nlelsen %\yojyejus?b}uwuy“m»y‘
ool 5y &l puaia gl ) eland 3y 2y i 3N 5 i)

e i

<«** Nielsen 62 @l & siea palds (5 The Nielsen Company (US)s LLC2022 © il (3 séa



Episode Count

Number of Program Episodes
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Event Count

List of Program Emissions
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Program Count

Number of Programs
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Channel List

List of Channels the Program was Aired on
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Day

Program Broadcast Day Mask
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Total Minutes

Total Number of Minutes
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Minutes per Event

Average Number of Minutes per Event
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Episode List

List of Program Episodes
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Program Start Date

Date of First Program Emission
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Program End Date

Date of Last Program Emission
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Duplication Cume Reach
Duplicated Cumulated Reach

sl za s &l 5) dyia I U S mal ) (A Sl el s as) el gl s LE 0l el ua\gz‘y\ 22
&AW&L@G\BM‘(&Y\JQ@)@;L)AM}SA:\LW‘EBAE) (3_5‘)_13\6‘)1.5/3_5‘).\!‘ Q\)jg

e i

AP
E T_Un
neVins

5y st ol el Uil ol 5V el o sy Gl (alast) =V
Dbd o o LS - Baaa o)) 58 o Y sl (el

5 yid ‘_"A slal) }i ‘_,’_1.4‘)” sl ji ‘;_'L"J\ GAU),\S\ Osaaliy cpdll UA\A.J:Y‘ =\V/2
Options ki (8 23as 54 WS - 33asa o)) 55 e J8 Y saad ((Jaladll

Sl 5 58 3 ) aaliall LAY 0550 =W,

<«** Nielsen 73 @l & siea palds (5 The Nielsen Company (US)s LLC2022 © il (3 séa



Duplication Cume Reach %

Duplication Cumulated Reach (as % of Universe)
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Exclusive Cume Reach

Exclusive Cumulated Reach
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Exclusive Cume Reach %

Exclusive Cumulated Reach (as % of Universe)
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Gain
Gained Rating Absolute in Migration
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Loss
Lost Rating Absolute in Migration

LAY Audlia) ¢l i) alal 5 siaal) sllaall Cayiatl) laia

e i

<«** Nielsen 78 @l & siea palds (5 The Nielsen Company (US)s LLC2022 © il (3 séa



Net
Net Rating Absolute in Migration
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Main Contributor

Main Contributing Program
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Main Beneficiary
Main Benefitting Program
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Program Name

Primary Name of Broadcast Program
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Universe

Universe or Population Potential
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Sample Size

Size of the Panel Sample
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No. of Active Days

Number of Campaign or Broadcast Active Days
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First Active Day

First Day of Campaign or Broadcast
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Last Active Day

Last Day of Campaign or Broadcast
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Average Monthly Reach
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Average Monthly
Reach%

e oS! il ¢(3aaliall dic) 3Ll ol cdyia 3115 5l 5l czali yall (e daaall 30D aall JEY) e ) saals Gl a5l GalaiS (5 el daed)

L) O Y alasiuly ol Y1 Gl oy A6 sanll ) seandl (o 4 st daniS dlie | a5 5 e Jans 5iaS G puins Jilatll e ol qaa,

le G
Alalaall

ZFEP ZHE Vp T'Unrp
1P|

of dua
(EJU.AAM Tu_\g_mA\ 4aall ual_*u:‘y\ Qe ‘5.‘1,4;}) Lﬁ,)é—‘ﬂ‘ ‘55“):}4:3.3” JJ«.A;S\ Lu)fm = ‘;S\Jx:”_\n J}@.A.;“"
8 dlhe ST daay i



Average Reach
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Average Reach%
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TSV Viewers
(Average)

Average Time Spent
(Per Viewer)
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